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Table 1. The investigated producers by geographic distribution household
County Sample size
Chihu 18
Pushin 5
Tatsuen 14
Yuanlin 4
Hsinyi 13
Shuili 4
Chusan 3
Chichih 3
Hsinshe 16
Tungshih 7
Tsaolan 13
Total 100
40.04% 86.58%
32.96% 59.68%
12.44% 34.44%
5.03%
2.78% 2.14% 1.74% 2.87%
(
)
17.58 (
) ( ) 7.46
42.43% 3.93 22.35% 3.47 19.74%
2.13 12.12% (
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Table 2. The sale and marketing of table grape (kyoho)

o Selling price Marketing costs Net price
Sele method & (NT$) (NT$) (NT$)
Local shipper 40.04 53.75 4.75 49.00
Commission men 32.96 60.40 12.20 48.18
Direct sale 12.44 94.65 11.23 83.43
Joint marketing 5.03 52.43 13.34 58.86
Supermarket 2.78 98.34 13.52 84.82
Retailer 2.14 59.82 11.10 48.72
Wholesale market 1.74 53.00 7.70 45.30
Others 2.87 - - -
Table 3. Distribution of marketing channel in various grape production areas %
Sale method
County Middlemen Shipper maiclilentti ng Direct sale Retailer n?:rplit Wr:glrije Others
Tatsuen 2.52 45.05 16.27 34.44 0.22 0.62 0.00 0.90
Yuanlin 38.51 27.06 6.65 23.49 0.24 0.00 325 0.80
Pushin 36.95 37.16 3.54 6.51 0.00 15.21 0.00 0.62
Chihu 39.94 32.86 0.00 13.36 9.18 457 0.00 1.08
Shuili 10.50 68.40 13.79 4.73 1.02 0.00 1.56 0.00
Tatsuen 1.69 77.70 15.85 1.20 0.00 0.00 3.56 0.00
Chusan 0.00 43.10 55.10 1.80 0.00 0.00 0.00 0.00
Chichih 0.00 86.58 11.73 0.49 0.00 0.09 0.00 111
Hsinyi 14.10 37.87 0.00 0.00 0.00 0.00 47.49 0.50
Shihkang 41.26 26.79 13.75 16.37 0.00 0.00 1.20 0.63
Tungshih 59.68 16.07 10.82 212 1.22 1.99 0.00 4,92
Hsinshe 54.80 17.74 8.00 1.74 0.00 1.76 2.50 6.92
Table 4. Marketing cost for Kyoho grape
Item Fee (NT$) %

Packaging costs 7.46 42.43

Material 161 9.16

Container 5.85 33.28
Transportation fee 3.47 19.74
Packaging wages 3.93 22.35
Service fee 0.21 12

Shippers fee 0.1 0.57

Joint marketing fee 0.11 0.63
Utility 0.22 1.25
Others 2.29 13.03

Total 17.58 100.00




Table 5. The important factors consideration for the marketing channels selection by producers

4.61~3.7
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Items Mean Ranking
Credit of purchaser 461 1
Reliability 4.48 2
Fairness 4.32 3
Higher price 4,18 4
Quantity 4.09 5
Turnover rate 4.07 6
Transportation service 3.95 7
Personal relationship 3.70 8

Table 6. Grading of consideration factors for selling by producer

WTO

Items Mean Ranking
Credit of buyer 457 1
Price 4.36 2
Market supply 4,13 3
Festival 4.1 4
Aquaintance with buyer 4.08 5
Price of imported fruit 3.72 6
Inventory 3.65 7
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Study on the Marketing Channel Variation of the
Table Grapesin Taichung Areas’

Shih-Fun Chen and Te-Chen K ao?

ABSTRACT

The marketing channel of table grape in Taichung area appears to be very diversified.
The marketing channels of 100 grape producers showed that local shipper is the major
channel for producers (40.04%) in Hsinyi town, the percentage is the highest (86.58%).
The second is by commission men (32.96%). In Hsinshe town, 59.68% of the grape is
through this channel. The third one is by direct sale. In Tatsuen, up to 34.44% of the
grape is sold by direct sale. The fourth one is through the joint marketing channel system
running by farmers’ association or cooperative, which occupied 5.03%. For others, it was
sold to the supermarket, retailer and wholesale market by 2.78%, 2.14% and 1.74%
respectively. The remaining 2.87% of grape is offered to the relatives and friends as gift
or by food processing. The most expensive fee among various channels is through
supermarket. It costs 13.52 NT per kg for shipping and marketing. The cheapest is 4.75
NT per kg by local shipper. However, grape farmers found that the best profit is obtained
through supermarket and direct sale, in which the net income are 84.82 NT per kg and
83.43 NT per kg, respectively.

Key words: table grape, marketing channel, Kyoho grape.

! Contribution N0.0525 from Taichung DAIS.
2 Assistant, Researcher of Taichung DAIS.



